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RESEARCH QUESTION What We Found METHOD

Proportional average number of likes per restaurant Proportional average number of retweels per restaurant
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restaurants to ten national chains.
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Twitter differ for local Eugene
Joe's Burgers Burgers Local 0.0003 -1.63 0.1 Joe's Burgers Burgers Local 2.75 -1 0.32
restaurants compared to e Used R to scrape the most recent
Burrito Boy Burritos Local 0.013 1.92 0.06 Burrito Boy Burritos Local 0.0021 2.89  0.008
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- et s e e et e Compared the number of
Dutch Bros Coffee Coffee Local 0.00051 627  <0.001 Dutch Bros Coffee Coffee Local 0.00016 601  <0.001 f av O r i t e S f O r e a C h tW e et .

Starbucks National 0.0000015 Starbucks National 0.00000041

Off the Waffle Waffles Local 0.00087 -27.26  <0.001 Off the Waffle Waffles Local 0.00058 -4.19  <0.001

iHop National 0.000015 [Hop National 0.0000038 O
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average number of favorites on
local and national twitter accounts.

Proportion of Favorites by Region
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HYPOTHESIS INTERPRETATION

Local restaurants have a higher average
number of favorites proportional to
: their follower count, when compared
restaurants, the local restaurants l : to national restaurants. This shows that
will have a greater rate of S local restaurants may receive more
engagements due to their relationships
restaurants. SRTSIIT SIS Tt with the local population and their
= 0.0017) and local (M = 0.49, SD = 45. 16) restaurant chain, (5774) = 1.02, p = 0.31, focus on using social media marketing
rather than traditional advertising used

by national chains.
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