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STREETBALL SHOES, THAT ARE A RECONNECTION TO THE 
PURITY OF THE GAME IN ITS NATURAL STATE. 

THE INSPIRATION:
 IS THE MILK CRATE, IT REPRESENTS THE GROUNDING OF 
BASKETBALL, A SYMBOL FOR BUILDING ONES POTENTIAL. 
AN OBJECT THAT LINKS THE NEIGHBORHOOD KID TO THE 
NBA SUPERSTAR.

THE STYLE WILL ATTEMPT TO READN A NOD TO THE HERI-
TAGE OF THE SPORT, BUT NEW TECHNOLOGICAL 
APPLICATION. 
PAYING HOMAGE TO A TIME WHEN THE ONLY EGO YOU 
HAD ON THE COURT WAS HOW GOOD YOU WERE. 

WHO IS IT FOR?
PEOPLE THAT:
-1.FIND A WAY TO PLAY BASKETBALL
-2.PLAY FOR THE LOVE OF THE GAME

ITS NOT ABOUT THE ORGANIZATION ITS ABOUT THE WANT 
TO PLAY

INITIAL STATEMENT



FRAMEWORK: LET’S UNDERSTAND ALL THE W’S

WHO?
-GEN Z CONSUMERS, AN GENERATION THAT LOVES SPENDING MONEY ON 
EXPERIENCES EVEN MORE THAN ON MATERIAL GOODS. THAT’S WHY THIS PROJECT IS 
ALIGNING AND LINKING AN EXPERIENCE TO A PRODUCT. 
-PEOPLE THAT WANT TO ‘EXPLORE WITHOUT DESTINATION, THE BASKETBALL PLAYER 
INTERESTED IN IT FOR THE ‘FUN’ OF IT.
-ANYONE WHO WANTS TO READILY ACCESS AND CREATE THEIR OWN COURT, GLOBAL 
COMMUNITIES THAT DON’T HAVE THE MONEY FOR A FULL BASKETBALL COURT, 
INDIVIDUALS THAT WANT TO PLAY BASKETBALL IN REMOTE AREAS(SET UP A DIRT 
COURT WHILE YOUR CAMPING).
- ANYONE WHO HAS NOSTALGIA ABOUT THE JOY OF SCHOOLYARD COMPETITIVENESS 
AND THE RELATIONSHIPS BUILT ON A BASKETBALL COURT.

WHAT?
-THE MULTI SURFACE, MANY ENVIRONMENT SHOE, THAT LAST, AND IS JUST AS 
COMFORTABLE ON ANY COURT AS IT IS AT A BAR WITH FRIENDS. 
-BUILD AND CREATE A RIM AND SHOES THAT ARE ACCESSIBLE TO INDIVIDUALS 
EVERYWHERE. SPORT PRODUCT THAT TRIES TO BE OUTSIDE OF HYPER 
COMMERCIALIZATION. 

WHERE?
-IN A MOMENTS NOTICE A GAME CAN BREAK OUT, REFINE YOUR SKILLS ANYWHERE. 
THERE IS A GREAT SENSE OF AUTONOMY THAT YOU CAN PUT A HOOP UP ANYWHERE 
AND USE LANDMARKS AROUND YOU TO ESTABLISH THE FREE THROW AND 3 POINT 
LINE. 

WHEN?
-NOW
--AAU IS BENDING BASKETBALL TOWARDS WORK AND AWAY FROM FUN. 
CREATING HIGH PRESSURES TO SUCCEED AND ALLOWING BIG COMPANIES AND 
COLLEGES TO GET TO YOUNG ATHLETES AT VERY YOUNG AGES. THIS WHOLE SYSTEM 
INFLUENCES THE CONTRIBUTIONS TO THE MEDIA AND GETTING AWAY FROM THE 
FUNDAMENTALS OF BASKETBALL DNA
IN A WAY ITS CREATING A SENSE OF EXCLUSIVITY AND MOVING AWAY FROM 
COMRADERY AND COMMUNITY. REDUCTION OF PUBLIC COURTS AND PUBLIC GAMES. 
WHEN PUBLIC COURTS ARE FEW AND FAR BETWEEN, WHERE DO PEOPLE PLAY? HOW 
DOES THE GAME LIVE ON. WE OFTEN THINK ABOUT WHAT HAPPENS TO AN END OF 
LIFE PRODUCT (ELP)BUT REALLY WHAT HAPPENS TO AN END OF LIFE SPORT? CAN A 
PRODUCT REINVIGORATE THE INCLUSIVE NATURE OF BASKETBALL AND GLOBALIZE IT? 
THIS PRODUCT WILL CHANGE THE FUTURE OF ‘PLAY’ AND A RETURN TO THE LOVE OF 
THE GAME.

BUSINESS CASE 1



	 uproxx media did an interview with grayson boucher one of the most 
popular streetballers of our time on the current state of streetball. 
here are his leading remarks, not only regarding geographical player style.  
but also legendary places the game has been defined.”

	 “The West Coast always has good shooters and I think it’s because 
there are a lot of gyms. It is not as streetball-driven. In the South, there 
are a lot of good hoopers but they are more known for their athleticism, 
like they usually got a lot of hops. The Midwest are known for being hard-
nosed streetball players. The East Coast is known for ball handling because 
streetball is big. Streetball was really popular, I would say from 2002 
to 2007. It was on ESPN every day. But since it’s been off, the exposure has 
lessened and I think it flowed into becoming more like regular ball. I don’t 
know if that’s because the generation that is coming up now has just been 
watching the NBA, which could be the case since the NBA is at an all-time 
high popularity-wise. But I think now since Ball Up started, last year and 
this year, it has started to come back. Things go in waves, you know? I really 
believe that in two years it will be right back to where it was with AND1. I don’t 
know if it will get as much as exposure as being on ESPN every day but if it 
continues to grow at the pace we think it’s going to grow it will get there.”

	 Time magazine did a story celebrating new yorks streetball culture. 
They spoke to a local photographer and vetrean Anthony geathers who 
shoots all of the local nyc spots. THis is what he has to say: “In New York 
City, if there’s one thing that signifies summer, it’s streetball. Known for its 
high energy and aggressive playing style, streetball is defined by Oxford 
dictionary as an “informal type of basketball played especially in urban 
areas such as parking lots, playgrounds, etc.” Some of New York City’s 
legendary courts, including Rucker Park and the West Fourth Street Courts, 
also known as “The Cage,” have been a home for aspiring NBA stars to develop 
their skills, with stars including Kareem Abdul-Jabbar, Wilt Chamberlain and 
Kyrie Irving. In June 2016, Kevin Durant, Klay Thompson and other members of 
the U.S. Olympics men’s basketball team stopped by Rucker Park to surprise a 
group of young fans, prior to competing in the 2016 Rio Summer Olympics.”

	 the birth of streetball occurred in the early 1900’s in Washington D.C. 
and New York City, in Harlem where many basketball players were never given 
the opportunity to showcase talents to professional scouts. basketball 
started growing with the increase in population growth after world war 
1.. Amateur street ball leagues emerged as more people began to play. Some 
of the very first teams were the Harlem Renaissance or “The Rens” and the 
Celtics. These two teams were both very dominant but the Harlem Renaissance 
was the preeminent team in the 1920’s. After World War II the Rens and some 
other street ball teams would travel to compete against all white teams. 
Many of these black players would later enroll in historically black 
colleges. Not only did street ball give them a way to showcase their talents 
and make money off of it, but helped them find education.



S.W.O.T. ANALYSIS
STRENGTHS- 
GEN Z INFO: WANTS NEEDS INTERESTS; ANYONE BORN AFTER 95. BY 2020, GENERATION 
Z WILL ACCOUNT FOR AN ASTOUNDING 40% OF ALL CONSUMERS. HOWEVER, 
FEW BRANDS, BUSINESSES INFLUENCER’S AND INDUSTRY THOUGHT LEADERS HAVE 
CONSIDERED HOW TO GO ABOUT APPROPRIATELY COMMUNICATING TO THAT 
DEMOGRAPHIC.(DEEP PATEL, FORBES.COM)
-DON’T CREATE ADS, CREATE VALUE. MY PROJECT IS ABOUT VALUE AND AUTHENTICITY 
SO I WILL GRAB GEN Z CONSUMERS.

WEAKNESSES-
IF PEOPLE DON’T EMPATHIZE WITH MY STORY, THEN THE PROJECT DOESN’T REALLY 
IMPACT THEM, SO THEN I HAVE TO RELY SOLELY ON THE PRODUCT TO INVIGORATE THEM. 
IN GENERAL THE BASKETBALL MARKET IS REALLY SATURATED AND TRYING TO FIND SPACE 
TO CREATE A NON-HOMOGENEOUS PRODUCT IS DIFFICULT. 

OPPORTUNITIES-
MEGATRENDS THAT MAY CHANGE FUTURE BUSINESS MODELS.
-GLOBALIZATION- INDUSTRY BORDERS ARE DWINDLING, (LINES BETWEEN SPORT AND 
FASHION BLUR)
-NEW WORK/SPORT OUTSIDE- THE GROWING LINK BETWEEN WORKING HOURS AND 
FREE TIME IS LEADING TO AN ABSENCE OF STAGNATION IN THE SPORTS MARKET. IT’S 
MUCH MORE LIKELY TO EXPECT THAT NEW TARGET GROUPS WILL DISCOVER SPORTS AND 
OUTDOOR ACTIVITIES FOR THEMSELVES. ADVENTURES BEGIN OUTSIDE THE FRONT DOOR.
-DIGITIZATION- SPORTING GOODS SELLERS ARE BECOMING MORE HYBRID. THIS MEANS 
THAT THEY’RE LESS LOYAL TO BRANDS IN THE FIELDS OF SPORTS AND FASHION, AND 
MAKE USE OF THE MANY OPPORTUNITIES PRESENTED TO THEM THROUGH DIGITIZATION.
-SUSTAINABILITY- SOCIAL AND ECOLOGICAL ASPECTS CAN BE CRUCIAL FOR FUTURE 
COMPETITIVE DIFFERENTIATION. YOUNGER CLASSES OF CUSTOMER ARE ALSO GROWING 
UP WITH THE TOPIC OF SUSTAINABILITY . COMPANIES NEED TO BEAR IN MIND THAT THE 
CONSUMERS OF THE FUTURE WILL TAKE THESE ASPECTS FOR GRANTED. 
-TRUE HEROES- MANY FAMOUS SPORTS AND OUTDOOR STARS AREN’T JUST 
CONVINCING WITH THEIR ACHIEVEMENTS, BUT ALSO THROUGH THEIR PERSONALITIES 
AND THEIR STORIES. IN FRONT OF THE BACKDROP OF SEVERAL SCANDALS IN HIGH-
PERFORMANCE SPORTS, AUTHENTICITY AND DEDICATION ARE BECOMING MORE 
IMPORTANT. 

THREATS-
STREET-BALL PRODUCT HAS ALREADY BEEN CREATED IN THE PAST. THEREFORE MAKING 
MY PRODUCT DIFFERENT WILL BE KEY.
CREATING A NEW SPORTING ENVIRONMENT CREATES A WHOLE NEW SETS OF 
CHALLENGES TO DESIGN FOR
1.PERFORMANCE- BIO-MECHANICALLY SUPPORT THE FOOT DURING MOVEMENTS AND 
ACTIONS OF A BASKETBALL GAME. 
2.VERSATILITY- THE MOST DIFFICULT ELEMENT WILL BE MAKING A SHOE THAT GRIPS ON 
MANY SURFACES AND CAN BE CLEANED EASILY.
3.DURABILITY- HIGH ABRASION AND ANTI-TEARING WILL BE CRUCIAL FOR THE PRODUCT 
SUCCESS WITH TESTING.



BUSINESS CASE 2
PHYSICAL PRODUCT:
THERE ISNT ANY CURRENT STREETBALL/ PICK-UP BASKETBALL SPECIFIC PRODUCT. THE 
LATEST STREET-BALL SPECIFIC RELEASE THAT IS LEGITIMATE IS A RETRO SHOE RELEASED 
BY ADIDAS IN 2014. ALL CURRENT PRODUCT IS FUNCTIONALLY DESIGN AND IS INCREDIBLY 
HIGH PERFORMANCE, THE PRIMARY ISSUE IS JUST THAT IT ISN’T DURABLE IN A NON-
HARDWOOD SETTING. THE TRACTION SYSTEMS ARE LOW PROFILE AND THE KNITTED 
UPPERS HAVE MINIMAL ABRASION RESISTANT PROPERTIES. 

TRENDS:
ON-COURT: 
-GAME PLAY IS MOVING TOWARDS FLASHY AND CREATIVE GUARD PLAY, AND AWAY FROM SIM-
PLE AND FIERCE BIG MAN PLAY. THE BIG MAN NOW, REALLY HAS TO BE MOBILE AND NEEDS TO BE 
ABLE TO SHOOT AND HAS TO BE ABLE TO GUARD POSITIONS 2-5. 
-BIG DATA IN GAME MANAGEMENT(THINK MONEYBALL), COACHES ARE STARTING TO MAKE MORE 
STATISTICAL AND ANALYTICALLY BASED DECISIONS. 
-PLAYERS DEVELOPING A STYLE, ON COURT BALL HANDLING STYLE, AS WELL AS OFF COURT 
FASHION AND PR STYLE. 
-PLAYER RATHER THAN TEAM FANDOM, SOME OF THE NBA FAN MARKET IS SO PLAYER FOCUSED 
NOW THAT THE MIGRATION AND GEOGRAPHY OF TEAM BASED FANS ARE MORE SPARATIC THAN 
EVER.

OFF-COURT:
MEDIA IS BECOMING INTERTWINED INTO EVERY PART OF THE GAME, SOCIAL MEDIA IS 
BRIDGING THE GAP BETWEEN PLAYER AND FAN.
NBA PLAYERS ARE FASHION AND PERSONAL STYLE ARE BECOMING HUGE INFLUENCER IN 
PRODUCT. THINK ALLEN IVERSON BRINGING IN BAGGY SHORTS IN THE 90’S AND THEN 
RUSSEL WESTBROOK CHANGING PRE-GAME FASHION. 
STEPH CURRY PHENOMENON: BECAUSE HE ISN’T SUPER HUGE AND HE HAS A BODY THAT 
ISN’T OUTRAGEOUS LIKE LEBRON, PEOPLE ASSIMILATE WITH HIM BECAUSE THEY THINK 
WITH ENOUGH TIME AND EFFORT THEY COULD BE GOOD AND REFINE THERE SKILL LIKE 
HIM. HE IS MORE REALISTIC AND ATTAINABLE THAN OTHER NBA SUPERSTARS. 



MATERIALS

MANUFACTURING

UPPER:
-KNITTED TECHNOLOGIES, INFUSED KNITS, (THIS IS WHERE 
A TON OF DEVELOPMENT IS OCCURRING)
-SYNTHETIC LEATHERS AND FILMS
-TPU FILMS,LININGS AND SPACER MESH, TPU MESH AND 
ZONED MELTING. 
-INJECTED MOLDED ELEMENTS- (EYESTAYS, HEEL COUNT-
ERS) 

)

TOOLING:
-EVA, RECYCLED EVA, PU, EPU
-SYNTHETIC RUBBER, NATU-
RAL RUBBER, 
VULCANIZED RUBBER, 
-3D PRINTED TPU, PE,RPE, 
NYLON

-ADIDAS SPEEDFACTORY- ROBOTS TO 
MAKE SHOES
-CARBON 4D PRINTING
-MILLED LEATHER
-TRADITIONAL: MOLDING TOOLING, CUT 
AND SEW UPPER, GLUE OF UPPER AND 
LOWER. 

-COMPRESSION MOLDING, INJECTION 
MOLDING
-VACUUM FORMING
-SCREEN PRINTING AND DYING
-GLUING HAS LOTS OF ROOM TO GROW

PLAYER PROFILES
4 PLAYERS WITH COMPLETELY DIFFERENT 

KRYIE IRVING
- SEEN AS THE MOST 
CREATIVE OFFENSIVE 
PLAYER IN THE LEAGUE
-GREW UP WITH THE 
MIDDLE OF HIS BACK-
GROUND MISSING SO 
HE WOULD ATTACK 
LAY-UPS IN A DIFFERENT 
WAY. 

JOEL EMBID
BORN IN CAMMAROON, 
DIDN’T START PLAYING 
BASKETBALL UNTIL HE 
WAS 17, HE IS NOW 22 
AND IS IN THE TOP 10% 
OF PLAYERS IN THE NBA.

KEVIN DURRANT
BORN IN D.C. AND 
GREW UP NOT ONLY 
AS A PERSON BUT AS 
A BASKETBALL PLAYER. 
HE PLAYED PICK-UP AT 
HIS LOCAL PARK AND 
THATS HOW HE DEVEL-
OPED. HE IS AN ACTIVE 
ANTI AAU SPEAKER. 

DAME LILLARD
BORN IN THE HOOD IN 
OAKLAND, ONLY GOT ONE 
COLLEGE SCHOLARSHIP TO 
WEBER STATE, AND NOW HE 
IS AN ALL STAR. HE GREW 
UP PLAYING AT MOSSWOOD 
PARK. STARTED PLAYING ON 
A MILK CRATE.



SPREEWELL DADA DADA WEBBER KOBE 1 QUESTION

SHAQNOSIS ANSWER 8 AIR PIPPEN CONVERSE WADE

ANSWER AIR PIPPEN KAMIKAZE KB8

tmac 4 melo 1 vc shox

ewing 
attitutde

j kidd shaq 
attack

air penny 1

mutumbo converse 
aero jam

barkeley penny 
foamposite

MOST CURRENT BASKETBALL PRODUCT:
KD 10 CRAZY EXPLOSIVE KOBE 13 LEBRON 15 RETRO STREETBALL

CURRY 4 KT 3 KYRIE 4 DAME 4 PEAK MASTER 1

EXPLORING HISTORY 
HISTORICAL BASKETBALL FOOTWEAR

ALL THE PRODUCT SEEN HERE IS FROM THE EARLY 50- TO THE MID 2000’S. ONE INTERESTING ELEMENT HERE IS THAT, 
LABOR AND MANUFACTURING WAS MUCH LESS EXPENSIVE THAN THE CURRENT DAY. SO UPPERS HAD LOTS OF PANELS, 
AND SHOES IN GENERAL HAD MANY MORE PARTS. THIS IN RETROSPECT WOULD BE MUCH LESS FEASIBLE TODAY AS THESE 
SHOE WOULDN’T BE COST EFFECTIVE. ALSO IN TERMS OF DESIGN, THE PRODUCT WAS REALLY BULKY, MIDSOLES WERE 
HUGE AND CUPPED VERY HIGH UP THE SIDES OF THE FOOT. ALSO, THE MID-HIGH ANKLE HEIGHT WAS MORE OFTEN USED. 
THESE DESIGNS REALLY CALL OUT TO THE FLASHY AND VIBRANT LIFE OF BASKETBALL AND ARE REALLY CALLING TO 
CELEBRATES A PLAYERS INDIVIDUALITY. I THINK MOVING FORWARD IT MAY BE INTERESTING TO TRY AND CAPTURE THE 
MOOD OF THESE PRODUCTS IN A NEW MODERN FORM. LIKE ALL OF THE A.I. FOOTWEAR CARRIES A PERSONA WITH IT 
THAT CELEBRATES ALLEN IVERSON AS AN ATHLETE. HOW CAN I CAPTURE THAT FOR MY CONCEPT REVOLVING AROUND 
THE FUTURE OF PICK-UP BASKETBALL. 



MILWAUKEE MILK 
CRATE KIDS

‘THE PURITY OF BASKETBALL IN ITS NATURAL STATE”

EVEN AT THE PINNACLE OF A SPORT, THEY 
ALL STARTED AT A SIMILAR HUMBLE 
BEGINNINGS



THE MUSE

A SYMBOL FOR THE 
BUILDING OF ONES 
POTENTIAL

A FUNCTIONAL TOOL 
TO DELIVER THE GOODS

THE MILK MAN HAS HIS 
DAILY GRIND TO DELIVER AN 
ESSENTIAL TO THE MASSES.  

GRIND TO DELIVER YOUR  
POTENTIAL. 



STREETBALL ATHLETE INSIGHTS

BUILT TO PROVIDE 
THE ATHLETE:
-TRACTION & UPPERDURABILITY
-ALL-DAY COMFORT 
-ANKLE AND HEEL PROTECTION

HOMAGE TO A 
TIME WHEN THE 
GAME WAS 
ABOUT ‘THE 
GAME’ AND 
LESS ABOUT THE 
SHOES



ART DIRECTION



SKETCH IDEATION



TYPOGRAPHY

INSPIRATION:

BRAND TYPOGRAPHY:



42 MOCK-UP TESTS

PROTOTYPING



JAM-”THE ENCAPSULATION OF IMPACT PANNELS INTO FOOTWEAR PATTERNS. 
SIMPLIFYING CONSTRUCTION BY INCREASING DEPTH OF INDIVIDUAL ELEMENTS.”

” MANUFACTURING 
TECHNIQUE 
THAT OFFERS 
PROTECTION AND 
COMFORT FOR 
USER.
A METHOD OF MAKE
THAT COULD BE 
TRANSLATED 
ACROSS SPORT 
CATEGORIES.”



12 UPPER SAMPLES
8 MIDOLSE SAMPLES
5 OUTSOLE SAMPLES

INNOVATION 
THROUGH 
ITERATION

V1 V2 V3 V4

V5 V6 V7 V8



INITIAL FINAL 
DESIGN



AI FLAT PATTERNS



UPPER BUILDING



OUTSOLE BUILDING



FINAL SAMPLE 
PRODUCTION



3D PRINT CHECK

MIDSOLE MOLD 
BUILDING



MIDSOLE MOLD 
BUILDING



JAM 1
-PINNACLE PRODUCT

JAM S
-TAKE DOWN 

COLOR &
MATERIALS STORY



PERFORATED LEATHER 
TONGUE WITH PADDED 
LINING

FULL GRAIN LEATHER 
CONSTRUCTION FOR 
PATINA AND FOOT 
MEMORY

JAM MANUFACTURING 
PADDED LEATHER 
QUARTER WITH PADDED 
CANVAS LINING

ANKLE JOINT FLEX 
CREASE

ONE PIECE EYESTAY 
AND HEEL LOOP

PU CUSHIONING SYSTEM

BLUCHER 
CONSTRUCTION FOR 
LESS METATARSAL 
PINCHING

ENGINEERED WIDE 
CUPSOLE FOR BANKING

LATERAL FORE-FOOT 
SUPPORT EYELET

LEATHER EYELET 
LOCK-DOWN SYSTEM

1
1

2

2
3

3

4

4
55

6

6

7

7 8

8

9

9

10

10

FEATURES AND BENEFITS1
JAM MANUFACTURING 
PADDED CANVAS  
QUARTER AND TONGUE 
MADE WITH 
UP CYCLED MATERIAL 
FROM JAM 1 

ANKLE JOINT FLEX 
CREASE

ONE PIECE EYESTAY 
AND HEEL LOOP

PU CUSHIONING SYSTEM

BLUCHER 
CONSTRUCTION FOR 
LESS METATARSAL 
PINCHING

ENGINEERED WIDE 
CUPSOLE FOR BANKING

LATERAL FORE-FOOT 
SUPPORT EYELET

1

1

2

3

2
4

5

4

6

7
7

6

5

3

FEATURES AND BENEFITSS



TRACTION DESIGN
HORIZONTAL LUG 
PATTERN FOR LINEAR GRIP

INCREASED LUG DENSITY 
IN HIGH WEAR AREAS

VERTICAL LUG FOR 
LATERAL GRIP

4MM LUG HEIGHT 
ALLOWS FOR GREATER 
WEAR TIME AND MORE 
GRIP IN DIVERSE 
ENVIRONMENTS

1 2 3 4

1
2

2

4

3





BRANDING IMAGERY



CONSUMER FEEDBACK

“THEY REALLY LOOK OLD 
SCHOOL, NEW SCHOOL”

“THEY REALLY LOOK COMFY 
FROM ALL THE PADDING”

“ITS SO WEIRD TO SEE BALL 
SHOES WITHOUT BIG 
BRANDING”

“THE FRONT OF THE FOOT IS 
REALLY WIDE, SEEMS LIKE IT 
WOULD BE REALLY STABLE”



TESTING AND 
VALIDATION PLAN

1. WEAR TESTING
	 -DONNING AND DOFFING (EASE OF USE FOR DIVERSE 
	 CONSUMER)
	 -LOCK-DOWN/TIGHTENING
	 -LATERAL AND LINEAR STRETCH AND WARP TESTING 
	 (STABILITY DURING FAST AND HARD LATERAL AND LINEAR 
	 MOVEMENT)
	 -TRACTION TESTING (GRIP AND MATERIAL WEAR)
	 -MULTI SURFACE, CONCRETE, ASPHALT, EXPOSED AGGREGATE. 	
	 HARDWOOD. (ESTABLISH A INDEPENDENT VARIABLE, TEST 		
	 AGAINST CURRENT OFFERINGS)
3.ABRASION TESTING
	 -UPPER- LEATHER ABRASION ANS SCUFFING AGAINST 
	 ENVIRONMENTS (TOE BOX DURING TOE DRAGGING, TEST TO 	
	 FAILURE
	 -TOOLING- RUBBER WEARING ON DIFFERENT SURFACES (TEST 	
	 TO FAILURE)
4.MATERIAL AND SEAM FAILURE TESTING
	 -LONG TERM TESTING FAILURE OVER TIME.
	 -PATTERN AND STITCH CONSTRUCTION AND STRENGTH
	 (SIMULATE 3 YEARS USE)
5.ON COURT FEEL- SUBJECTIVE TESTING
	 -ESSENTIAL TO A SHOE BEING SUCCESSFUL, IS IT CONFIDENT.
	 COMFORTABILITY, STABILITY, ACCOMMODATION OF DIFFERENT 	
	 FOOT WIDTHS.
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