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A REAL PROBLEM
27,500,000
UNDERSERVED USERS
BLOSSOMING CATEGORY
WIDE APPLICATION

PROJECT RELEVANCE

There are a glaring lack of outdoor products for those with disabilities or dexterity deficiencies.

Potential users of adaptive outdoor footwear within the United States alone (not including many others who would benefit).

Traditionally, adaptive users and/or those with disabilities have had to sacrifice either function or fashion to simply have something work.
Companies like Nike, UGG, Zappos, and more are already investing in this product space, the outdoor industry will surely follow.

Functionality of outdoor products often trickles into other product categories, and in turn can benefit even more users.
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