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INTRODUCTION

How do respect and influence inform people’s 

interpersonal perceptions?

1. Status can be decomposed into two components: 

respect and influence.1,6

2. People will come to a consensus on who has 

status in a group.3,6

3. People are reasonably accurate at estimating 

their own status.3,6

4. A person’s personality traits predicts their 

likelihood of attaining status.2,4

Methods

• Study N = 225 (26 groups)

• 68% female,  age: M = 19, SD = 2.2

• Measures: BFI-2-XS5, adapted Sense of Power 

scale2, Status measure4. 

• Study design and analysis plan were preregistered 

prior to starting data collection.

People associate the status 
components of respect and 

influence together.

People achieve consensus 

and accuracy in perceptions

of these components.

Respect and influence are 
related to Extraversion and 

Sociability, but differ on 

other personality traits.

RESULTS
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